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ALL THAT GLITTERS IS NOT GOLD: BEYOND ONLINE HOTEL REVIEWS
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Brendiranje Sisacko-moslavacke zupanije kao pozeljne destinacije za mlade obitelji

Cadi¢, Renato
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Ucinak regije podrijetla i regionalne oznake kvalitete na percepciju kvalitete i namjeru
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Profil potrosaca organske kozmetike
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Dvosmislenost i konflikt uloge influencera
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Profil potrosaca organskih proizvoda
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Conscious food choices - differences between perceived benefits and willingness to pay for
different product types
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Puskari¢, Antonija
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Usteda vremena i novca koristenjem online bankarstva
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Analiza usluznih djelatnosti u Republici Hrvatskoj i suvremeni marketinski trendovi u
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Dozet, Maja




Motivacija korisnika za sudjelovanje u ekonomiji dijeljenja - utjecaj na zadovoljstvo i namjeru

koristenja
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Povjerenje korisnika u uslugu e-bankarstva

Jankovi¢, Alma

Stvaranje i razvoj osobne marke fitness influencera na drustvenoj mrezi Instagram

Hajdinjak, Antonia
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Oluji¢, Carla
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Skender, Sandra
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Samac, Elena
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Mandi¢, Monika
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Povezanost obogacdivanja ponude kuc¢a za odmor i odusevljenja gosta

Pecenkovi¢, Dolores

Stav studenta SveuciliSta u Rijeci o imidzu Rijeke kao turisti¢ke destinacije
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Spremnost ugovaranja putnog osiguranja online posredni¢kom platformom: razlike izmedu
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Utjecaj fizickog okruzenja i organizacijske kulture dentalne poliklinike na zadovoljstvo i
namjeru potrosaca
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Kako influenceri utjec¢u na namjeru o kupnji

Lilek, Manuela

Marketing u turizmu - elementi nezaboravnog turisti¢ckog dozivljaja
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Impact of brand's instagram post characteristics on user engagement
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Uloga osvijeStenosti potroSaca prilikom kupovine prirodne kozmetike
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Zadovoljstvo kupaca programima lojalnosti u drogerijama
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Rupci¢, Ivana
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Competitive advantage of small stone producers

Bendci¢, Teuta
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Utjecaj influencer marketinga na povjerenje potrosaca
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Levicki, Bianka
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Panduri¢, Filip
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Bembié, Aurora
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Klari¢, Mia

Problematika bacanja hrane s aspekta mladih potrosaca

Segkar, Ema

Impulzivno troSenje dobivenog novca
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